
Source : Global Web Index & https://wearesocial.com/digital-2020 (Global). Target group 16-64 Internet users

Declared sources of new brand discovery 2019
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Ads on mobile or tablet apps

Recommendations or comments
on social media

Retail websites

Brand or product websites

Ads on websites

TV shows or films

Ads in social media

Word of mouth recommendations

Ads on television

Search engines

Global

Belgium

Comparison: Belgium vs Global Top sources (15/34) BELGIUM 2019
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Ads seen on websites

Consumer review sites

Product comparison websites

Product brochures / catalogues

In-store product displays or promotions

Ads seen on social media

Emails or letters / mailshots from companies

Online retail websites

Product samples or trials

Ads heard on the radio

Brand / product websites

Ads in magazines or newspapers

Ads seen on TV

Word-of-mouth reco from friend or family…
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Q: “How do you typically find out about new brands and products?”
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